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Baby Banana Chips

LOS PEQUES DE LA CASA

¢Ya probaste nuestros Baby Banana?

o
——

‘Baby
Banana

@ Tl dhe oy
Hadl

Bahy Banana Coco

CLIENT OBJECTIVE
« Mama Banana o Create and develop a new brand strategy for the relaunch of the brand redesign.

e Re-design and structure Mama Banana communication channels (website, RRSS,
CRM, print and digital marketing, among others).

» Develop and design the social media planning strategy for the next 6 months.

» Design and develop the marketplace across all possible selling channels.

» Structure and maintain all SEO best practices through out all media communications.

» Design engagement strategies in order to improve social media communities.

o Define the route of the brand financial, commercial, legal and marketing duties.

» Define the user journey when interacting with the brand services.

e Design and develop a packaging strategy for all products.

e Maintain a coherent brand storytelling using transmedia best practices.

BRAND DESIGN

- HOMEMADE BANANA BREAD -

uuuuuuuuuuuuuuuuuuu

SOCIAL MEDIA

mama
ananad

*‘BARCELONA -

VISIT INSTAGRAM PROFILE ]

Baby
Banana

Baby Banana llojuelas

Dl de Wecke
T e nimende

Baby Banana Pecan

PEDIR AHORA

RESULTS

Bafha

New brand communication strategy

New logo and branding guidelines

Development of marketing digital and print assets
across multiple media channels and social networks
Responsive web design / Onboarding

Email marketing campaign design / CRM
Improvement of social media profiles

New Website for multiple countries

Product and lifestyle photography

Social media planning design / strategy

Own image and video resources (photoshooting of
images and videos for the brand)

LTI

- HOMEMADE RANAKA NREAD

Dulee de leche
Coco laminado
Ralladura de coco

mama
banan:

WEB DESIGN & DEVELOPMENT

Mama Banana
ahora en
Barcelona

HOMEMADE BANANA BREAD

QUIERQ VER MAS!

LOS PEQUES DE LA CASA

<Ya probaste nuestros
Baby Banana?

[ VISIT WEBSITE ]

LOS PEQUES DE LA CASA

. Ya probaste nuestros Baby Banana?

AUDIOVISUAL CAMPAIGN

#momento | .. -
. ama.
topping | Bk

S momento | v . 2

mekinel

banana banana

) (OppIng

~SELECCIONA TU CIUDAD - ~  PEDIDOS:

Donde come uno, comen ocho

MAMA BANANA 8 PORCIONES

JQUIERD VERLAS TODAS!

#momento s

topping | 53Tk



https://drive.google.com/file/d/1cNM1AZ_xugKAVk-vpZIVEK2-M0jFOHln/view?usp=sharing
https://drive.google.com/file/d/1cPVg5CXx8qWWr-NbO3s8LqCZDGxLnevx/view?usp=sharing
https://drive.google.com/file/d/1cS_hDTzyX-4SOm6Mh8JQ6xq_rtk0GvXZ/view?usp=sharing
https://
https://www.instagram.com/mamabananabarcelona/
https://mamabanana.co/
http://tinyurl.com/CV-DavidRGB
https://www.davidrgb.com/en/wp-content/uploads/2024/07/CV-DavidRGB-2024.pdf
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ART DIRECTION /
PHOTOGRAPHY / VIDEO
& PHOTO EDITING /

PRODUCT
PHOTOGRAPHY

CORPORATE
PHOTOGRAPHY

EVENTS
PHOTOGRAPHY



http://tinyurl.com/CV-DavidRGB
https://www.davidrgb.com/en/wp-content/uploads/2024/07/CV-DavidRGB-2024.pdf
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COBRAMUS

N . I rsri%ﬁrggr;;gunpee%g%gs
WEB DESIGN (UX/UI)/ = i

para tramitar y reclamar facturas impagadas

Recupera ahora tu dinero

5000+  30.3k 1200+

CLIENT OBJECTIVE RESULTS
« Cobramus « Improvement and maintenance of the new brand’s conceptual and visual identity, « Brand strategy 2.0
based in marketing data analysis and KPI's, in order to increase the number of leads, « New logo and branding guidelines.
through a more personalized, friendly and professional corporate brand identity. « Development of marketing digital and print assets across

multiple media channels and social networks.
« Responsive web design / Onboarding
« Email marketing campaign design
« Performance campaign design
« Improvement of social media profiles
« Marketing campaign “All included” (Audiovisual assets)

BRAND DESIGN

WEB DESIGN (UX/UI)

I} COBRAMUS *s

Hola, LaCaixa

-+ Nueva reclamacion
Resumen actual de |as reclamaciones

Total dinero Total por — —
= recuperado <4  recuperar
inn
(o | S Tus Documentos )
0€ 0€ Operaciones en curso Ver todas >
certificado-titularidad.pdf
a Expediente Deudor Pendiente  Fase
Deuda media Num. deudores
m e poder-pleitos.pdf o i )
0€ 1 C-100/2022 Product Directives S.A. 4.000€ J - Proceso ejecutivo
Ver manual
C-100/2022 Product Directives S.A 4.000€ J - Proceso ejecutivo
LI 4
1 Operacion en
Ver tOdaS > — s— C-100/2022 Product Directives S.A. 4.000€ J - Oposicion
Curso
la o C-100/2022  Product Directives S.A. 4.000€  J- Proceso ejecutivo
. C-100/2022 Product Directives S.A. 4.000€ J - Oposicion
Expediente = C-100/2022 26.400°¢ 2.400€
Totai dinero Total por C-101/2022  Product Directives S.A 4.000€ E - Burofax certificado
|'EC—UDGTE"JO recuperar
Deudor Nombre deudor
C-100/2022 Product Directives S.A. 4.000€ J - Demanda presentada
Pendiente 10.850,79 €
E 9 C-100/2022 Product Directives S.A. 4.000€ J - Oposicion
Fase E - Reclamacion iniciada C-100/2022  Product Directives S.A. 4000€  E - Reclamacién iniciada

8.540 € 25

Namero de

Deuda media
deudores

BRANDING GUIDELINES DESIGN

m

N
COBRAMUS

JAUME FUSTE

CEO

JAUME@COBERAMUS.COM
+34 666 666 666

COBRAMUS.COM COBRAMUS.COM

R =4

AUDIOVISUAL
CAMPAIGN

Reclamar facturas
impagad

con Cobr#nus
es como estar
en un resort.



https://drive.google.com/file/d/14yzVBhWfNHeNQZ_71WvYSsdnUjkRX9_Z/view?usp=sharing
http://tinyurl.com/CV-DavidRGB
https://www.davidrgb.com/en/wp-content/uploads/2024/07/CV-DavidRGB-2024.pdf
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CONCEPT CREATION / ART

DIRECTION / BRAND DESIGN /
PACKAGING DESIGN /
AUDIOVISUAL

CLIENT OBJECTIVE RESULTS
« Greenmed « Create a concept that could place CBD-based brand in a different set of mind « Communication strategy
regarding CBD products, using storytelling tools to connect mindfulness and « Logo and branding guidelines.
wellbeing actions with the daily use of natural health products. « Drops and pomade packaging design.
« Design Greenmed brand and brand guidelines. « Audiovisual campaign (video assets / packaging - Youtube)

BRAND DESIGN

med

ANCESTRAL PLANTS

PACKAGING DESIGN

AUDIOVISUAL CAMPAIGN

.:’—_"}7 www.GreenMedCBD.es

- -v--v-

"Q:"‘...r

Marla Josep Sanchez Montalban

: PSICOLOGA ESPECIALISTA EN MINDFULLNESS
R o iz o % '“ e -
" . R



https://drive.google.com/file/d/1bNiGG80JD5i6o1QzhseyJxIuxCoHiemy/view?usp=sharing
http://tinyurl.com/CV-DavidRGB
https://www.davidrgb.com/en/wp-content/uploads/2024/07/CV-DavidRGB-2024.pdf
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STAND DESIGN / T R L M
CONTENT CREATION / £ e

PROMOTIONAL - A
MERCHANDISE =
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CLIENT OBJECTIVE RESULTS
« SyntheticMR e Maintain visual consistency across all comunication brand channels and deliver all « Stand designs for multiple events during the year.
kind of promotional merchandise for events and brand exposure. « Promotional merchandise content creation and design

STAND VISUAL DESIGN

-,
4|
d 0 r a . '
L0 ]
VAT practice 5T ACQUISITION
I8 COMPARABLE
) " L] - e s e
DIAGIHOSTIC CONFIDENCE
> RO
EDp

INTUITIVE

BRAND CROSSMEDIA DESIGN

SmartQuant

Aunlque atisn of Al
and quantitative MRI

MORE INFORMATION WITH 55710 4T THROUGH

MAGIC NEURO

rowiarn 3t SyMRI
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g Early indicac TE, T and 1) and 45 Foresioms sta
# seah i el o o Brain sfraphy. R

et : : PHILIPS . 5 ntAc + SyMRI

b SmartQuant Neuro

AIR™ Recon DL
for 2D MAGIC

CONVENTIONAL CONVENTIONALZ

ENABLING
FASTER
ACQUISITIONS

D inteteymnotionscam



http://tinyurl.com/CV-DavidRGB
https://www.davidrgb.com/en/wp-content/uploads/2024/07/CV-DavidRGB-2024.pdf
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I___I verbio

on la vez de tu cliente en tu centro
de atencion telefonica

I Inteligencia Artificial que interactis
o

STAND DESIGN /

CONTENT CREATION /
PROMOTIONAL
MERCHANDISE

CLIENT OBJECTIVE RESULTS
« Verbio « Improvement and design of all marketing assets required for events. « Stand designs for multiple events during the year.

« Promotional merchandise content creation and design

STAND VISUAL DESIGN

VoiceA:l para la revolucion il |
de la experiencia del cliente Wil R

ENT.HEEK\‘U.INL

STAND VISUAL DESIGN

COPY+DESIGN OF PROMOTIONAL MERCHANDISE

VoiceAltechrologies to enable natural
and intuitive human-machina intaractions

A1) @ (ic

DON'T TYPE, A.l BRAINS SAY MY NAME
JUST SPEAK. ONLY

varblo.com verblo.com verblo.com

B i) (e Al

ASK YOUR
AWESOME SPEAKER,
INNER ROBOT... SAY AHHHH BETTER LISTENER



http://tinyurl.com/CV-DavidRGB
https://www.davidrgb.com/en/wp-content/uploads/2024/07/CV-DavidRGB-2024.pdf

360 MARKETING CAMPAIGNS /
WEB & APP DESIGN / GRAPHIC
DESIGN / MOTION GRAPHICS /
SOCIAL MEDIA

CLIENT
« Duplex Marketing

OBJECTIVE
« Adapt design processess to client’s short timings between every sales
season in order to deliver 360 marketing campaigns for every brand and/or
group of brands.

Define the artistic direction of Duplex’s marketing projects.

Design/adapt client’s KeyVisual to every marketing asset (digital or printable).
Responsable of photography and photoshooting specific campaigns.

Define transversal methodologies that improves team work and the
development, content creation and design process of every task.

'l DOWNLOAD CV

RESULTS

« Art direction for 360 marketing campaigns (Danone, MARS, Ferrero, among others).

 Visual design of Duplex’s new brand identity.

« From brief to implementation of marketing promotional websites for each campaign.
« Development of digital and printable assets for P.O.P and P.O.S marketing material.
« UX/UI Design Research and responsive web design.

« Improvement of processes between Design, Comms and IT departments.

« Creating and designing graphic and video assets for different media channels.

WEB DESIGN

KEYVISUAL DESIGN BASED

nutelia!

Ganaunade las
1.000 tostadoras
Nutello®

(GUEDES GANA
LFHEHDH ca J

PARASACARTULADOMASBUEND
JREGALAMOS UNA AL DIA!

s WD PEMCHE AR & PRER

A BRI

aaaaaaaaa

MARKETING CAMPAIGN KEYVISUAL DESIGN

MOMENTOS”
,;AL FRESCO

GANA ESCAPADAS Y PREMIOS
PARA DISFRUTAR AL AIRE LIBRE
' CON GRANINI FRESKISIMO.

granini’

Cuestionde
buen gusto

Llévate Lo mejor de italia a casa
iGana electrodomésticos SMEG!

tavA1in

TORINO,ITALIA, 1895

RESPONSIVE WEB DESIGN

KEYVISUAL DESIGN BASED

COMO PARTICIPRR REGALOS €O

iBIENVENIDO, <HOMBRE:!
IUE ALEGRIA TENERTE POR A0U[!

e DANONE

ICONSIGUE FANTASTICOS REGALOS CON TUS COMPRAS:

M1 PUNTUACION m

ACTIMLMENTETI
SICIGN EN LA

EN ESTA FOSSCION PUEDES ELEGIR ENTRE:

iBIENVENIDO A DANONE LOVERS!

Porque recempensar tu dedicaciin es

nuestra manera de darte las gracias.

DILHIN e biR G RiCLETR ESTANICY
T

iCONSIGUE FANTASTICOS REGALOS CON TUS COMPRAS!

iRECOMPENSAMOS TU ESFUERZQ 5 incromentas tu tacturac

0 creces un 8% respecto al Cadigo POS
CON UN PREMIO SEGURD!  Siaicet peros eamon -

ENTRAR

Plan de incentives vilico del 15092020 al 15122000 p. .

sitos en o Tenitenio Espanial Consufti 195 bases pava mids informacidn én
fowevs, danane.es

¥ om S

LAY S

[ SIS -

NI POLITICA DEPRIVACIDAD  SVISOLEGAL  POLITICADE COOMIES  BASES DE L& PROMOCION

iBIENVENIDO A
DANONE LOVERS!
Porgue recompensar tu

dedicacion es nuestra manera de
darte las gracias.

’
iCONSIGUE FANTASTICOS .
REGALOS CON TUS COMPRAS!
ENTRAR

Plan domsentivos vifids del 15092020 af
1S/TRIZ020 i palablecimienios
adheridos s3t0s e ol Territocko Espadal.
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SONENTE GE hasts fins G EAOG &

MOTION GRAPHICS

KEYVISUAL DESIGN BASED
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Alcon
)

VIVE LAVIDA PRECISION 1)
Y DESCUBRE QUE PASA

COMOPARTICIPAR.  REGALOS  COMOVENDERMAS  MIPERFIL

CLASIFICACION DANONE LOVERS

ICONSIGUE FANTASTICOS REGALOS CON TUS COMPRAS!

£0ué Dancne Lover quienes ser?
PUMEa con s compras y clssificate para levarte ios mejofes poemaos

GRAN DANONE LOVER —
vYyvy

SOCIAL MEDIA
FEED DESIGN

SGUEN et gy "oWnies y 9

Ver tiend,



https://drive.google.com/file/d/12187xnoIQcScCFKCtf2SnId1D5dO6UaP/view?usp=sharing
https://drive.google.com/file/d/14vjYLbQdxj7Qqkx9ZEHG6OYf1ipe5ENP/view?usp=sharing
https://drive.google.com/file/d/1TXfNHbJlXwIOyOQ9KgfS3ALTnDRPYi09/view?usp=sharing
http://tinyurl.com/CV-DavidRGB
https://www.davidrgb.com/en/wp-content/uploads/2024/07/CV-DavidRGB-2024.pdf
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ORDER
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FAST CASUAL CEVICHERIA

VENTURES
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